


How to measure beauty

The measurement starts from the forehead hairline to the spot between the
eyes, then to bottom of the nose and from there to the bottom of the chin.

e

Computerised mapping

A person is considered to be more beautiful if the numbers are equal. Silva used
the computerised mapping techniques for Hadid's measurements.




Computerised mapping

A person is considered to be more beautiful if the numbers are equal. Silva used

the computerised mapping technigues for Hadid's measurements.

Aa special reception
Authorities deployed more than 1,000 police and paramilitary forces to ensure
the royal entourage's protection, setting up checkpoints and roadblocks in
parts of the capital, Islamabad.

In pic: Catherine, Duchess of Cambridge speaks to a guest as she attends a
special reception with Prince William, Duke of Cambridge, hosted by the British
High Commissioner Thomas Drew, at the Pakistan National Monument in
Islamabad, Pakistan.
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Answering the criticisms

The Menlo Park, California-based company tried to answer those criticisms by
creating Libra as a legally separate entity through the Libra Association, and by
not owning Libra itself. But Facebook is still involved, even at an arm's length.
The association elected David Marcus, a Facebook executive and co-creator of
Libra, as one of the association's five directors. Katie Haun with Andreessen
Horowitz, one of the VC firms that invested in Facebook before it went public,
was elected to the board as well.

(In pic: David Marcus)
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Dangerous beauty
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Increasingly, we are being warned that our long-held definition of feminine beauty is not merely amoral, it’s also

unhealthy.

The latest piece of evidence comes from a National Institutes of Health study: Women who frequently use chemical
hair straighteners, which was defined as more than four times a year, were twice as likely to develop uterine cancer
as those who didn’t use the products at all. The study didn’t find that the occurrence of cancer differed by race, but it
observed that Black women were more susceptible to the devastating health consequences because they’re more
likely to straighten their hair and tend to begin doing so at a relatively young age. That’s a jarring warning.

Uterine cancer is relatively rare, but still, this revelation comes from the same group of researchers who linked
straighteners, as well as permanent hair dye, to an increased breast and ovarian cancer risk.

In recent years, we've also been told of the terrible toll that fumes from lacquers and acetones in nail salons have on
the human body and how damaging they can be to the men and women who steadily breathe in those toxins while
working there. Exposure to those chemicals have been linked to asthma, skin disorders, miscarriages and cancer.
Other beauty treatments — skin lighteners, skin tighteners, wrinkle reducers — have known side effects and

complications, too.

And yet, people just can’t stop trying to look younger, thinner ... better.
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What does it mean to look our best? There’s a narrow definition of beauty that’s deeply ingrained in the culture and
people are willing to take risks, endure discomfort and even pain, to conform to it. The good-looking — not the
model, the starlet or the one-in-a-million stunner — but the person whose appearance is pleasant, familiar, likable.
They’re valued.

People strive for that. Perhaps they don’t see themselves as conforming but simply aiming to be their best selves, to
feel good, to silence their inner critic. It’s become almost impossible to tease out whether a person subscribes to a
particular sensibility due to social pressure, personal preference or some frustratingly complex combination of the

two.

But this much is certain: The greater the distance between one’s natural attributes and the beauty ideal, the greater
the risk in reshaping, retraining and redesigning oneself into a more valued asset. The more marginalized you are;
the more difficult it is to seen as relevant. No one has felt this more than Black women. They’re always struggling to

claim their full worth.

For generations, the female archetype in the West was long hair, fair-skinned and with a slender physique. The
culture has inched away from that. We cast admiring glances a thousand different ways. But our collective gaze still

lingers longest on those who are variations on that embedded ideal.

Black women have embraced their natural hair; shared beauty secrets; reveled in skin that is slow to wrinkle. But
they’ve also had to negotiate employers and public spaces that were neither accepting nor nurturing. They might
have made strategic decisions about their appearance or they might have made intuitive ones. But there’s always the
understanding that they are not setting the standard. And so, they will never meet it. The choice is simply deciding
how hard they’ll try.

One could look at former first lady Michelle Obama as a kind of yardstick of effort. In the White House her hair was
sleekly blown out by a hairstylist on call. In the immediate aftermath, she wore a more natural texture. Most

recently, she has adopted braids.

Despite a heightened emphasis on body positivity, plus-size women — large Black women — in the public eye still
have to reckon with the politicization of their body. Their clothing choices mean something beyond a personal
aesthetic gesture. As a culture, we haven’t gotten to the point where considering their beauty feels natural. At the

moment, they’re an intellectual proposition.

For some, sassiness becomes their armor, weapon and self-care. They use it to fend off insults from folks who have
no business commenting on their body, but do so anyway as if it’s a whiteboard for laying out an argument about

health, fitness and a lack of discipline.



We've struggled to expand our vision of beauty. We make an effort to ensure that fashion shoots and advertising

spreads reflect a more inclusive vision. We aim to accommodate.

In March, the House of Representatives passed the Crown Act which bans discrimination based on certain hairstyles
including braids, cornrows and dreadlocks. The act, which is an acronym for Creating a Respectful and Open World
for Natural Hair, reads in part: “Throughout United States history, society has used (in conjunction with skin color)
hair texture and hairstyle to classify individuals on the basis of race. Like one’s skin color, one’s hair has served as a
basis of race and national origin discrimination. Racial and national origin discrimination can and do occur because

of long-standing racial and national origin biases and stereotypes associated with hair texture and style.”

It took multiple tries to get this bill passed in the House and that didn’t happen before Rep. Lauren Boebert (R-
Colo.), voting in opposition to it, derisively referred to it as the “bad hair” bill. While President Biden has indicated
that he will sign it, the bill has yet to be passed by the Senate.

But it’s hard to imagine that even if a piece of legislation forbids the firing of a person because they have tight, coarse
curls, no legislation will render that hair beautiful in the eyes of those who view the world as Boebert does. Kinky,

textured hair is bad in her estimation. But what makes flat, straight hair any better?

The NIH study is a warning. Not just about the risks of relaxers and dye jobs, but the dangers and costs of preaching
a doctrine that says a particular kind of person is more beautiful, more capable, more valued simply because they
look a particular way. That standard is rooted in Whiteness, but the truth is that the standard has become so
airbrushed and filtered that no one can actually reach it even though so many people can’t stop chasing it.

It’s no surprise that the things people do to themselves in the name of beauty are questionable. The cultural pressure
to look a certain way is extreme but so are the rewards. It’s a pressure that Black women know well. They have borne
the brunt of that stress, but no one is exempt. Yet if society opened itself wide to fully welcome the natural beauty of

Black women, it would also mean that so many others — in large bodies, with an abundance of crow’s feet and

perhaps no hair at all — could stop contorting themselves to squeeze through what is now the narrowest opening.
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FAST FACTS

HISTORY

e Barbie's full name is Barbara Millicent Roberts.

e Barbie was named after Ruth Handler's
daughter, Barbara, and Ken after her son,
Kenneth.

e Sheis from (fictional) Willows, Wisconsin, where
she attended high school.

e Barbie's official birthday is March 9, 1959, the day
she was unveiled to the toy industry during New
York Toy Fair.

e Barbie first appeared in her iconic black-and-
white striped swimsuit,

e Barbie was joined by Ken in 1961.

e The first Barbie doll was sold for $3.00.

e The first Barbie commercial aired during the
Mickey Mouse Club in 1959.

e Barbie doll's signature color is Barbie Pink (PMS
219).

e Barbie stands 11.5 inches tall.

e The best-selling Barbie doll ever was 1992

Totally Hair™ Barbie, which featured floor-
length hair.

CAREERS

e Barbie has had over 200 inspirational careers
including astronaut, pilot, firefighter, journalist,
and entrepreneur to name a few.

e Barbie traveled into space in 1965, four years
before man walked on the moon.

e |n 1992, Barbie ran for president for the first time
and has run in every election year since. In 2016,

she ran with the first all-female ticket.
e |n 1973, Barbie saved lives as a surgeon, at a time when very few women were in the operating room.
e |n 1985, she took to the boardroom as “Day to Night” CEO Barbie, just as women began to break the glass ceiling.
e To encourage more girls to explore the STEM field, Barbie has been a computer engineer, video game developer, Mars explorer, and robotics engineer.

ICON

e |t takes a professional staff of top fashion designers, makeup artists, and the most elite couturiers—-more than 100 people in all-to create a Barbie doll and her
fashions.

e Barbie has been a muse to many artists over the past six decades, including Andy Warhol and Peter Max.

e Twiggy was the first celebrity to have a doll in her likeness.

e Oscar de la Renta was the first designer collaboration in 1985,

e The #1 honor from the Barbie brand is to be immortalized in plastic. The brand has honored role models from ages 6 to 99.

e |n 1997, the hit song, "“Barbie Girl," by Aqua topped the charts.

e |n 2014, Jeremy Scott's Moschino show was inspired by Barbie, complete with her dream wardrobe.

e Barbie has fans of all ages. The National Barbie Doll Collectors Convention has been driven by doll clubs across the country for over 25 years.

POWER

e Barbie is the most popular fashion doll ever produced
and the No. 1 fashion doll property in the U.S.

e A Barbie Dreamhouse is sold every two minutes and

was first introduced in 1962.
e Barbie is the most diverse fashion doll on the market.
e More than 100 dolls are sold every minute, with a total
of 58 million sold annually.
e Barbie is sold in 150 countries worldwide.

e Barbie has products in 45 categories, including food,
fitness, and clothing.
e The Barbie brand has over 99% brand awareness

globally.

e The Barbie YouTube channel has over five million
subscribers, making Barbie the #1 girls brand on
YouTube.

e Barbie has a powerful social media presence with over

14 million fans on Facebook, 267,000 followers on
Twitter, and 1.2 million followers on Instagram
(@barbie).

CONTENT

e @barbiestyle launched in 2014 and quickly reached 2
million followers - it is one of the fastest growing
fashion Instagram channels to date.

e Barbie has released over 30 entertainment titles.

e More than 151 million minutes of content has been
watched on the Barbie YouTube channel.

e |n 2015, Barbie launched her first video blog (vlog) on

YouTube which propelled the channel to the #1 girls
brand on YouTube.

e There are over 18 billion minutes of Barbie user-generated content created each year.

e @barbiestyle launched in 2014 and quickly reached 2 million followers - it is one of the fastest growing fashion Instagram channels to date.
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EWS

hy It Matters What

Barbie Looks Like

e
When did dolls become role models?

This question became the cynical undercurrent to news that Mattel unveiled new Barbie dolls in
three new body shapes — petite, tall and curvy — and seven skin tones. The original Barbie is still
for sale as well. While parents and fans of the iconic blonde bombshell cheered the toymaker for
making dolls that look more like real people, others couldn’t help rolling their eyes at what they

saw as a last-ditch effort by Mattel to regain market share as Barbie loses ground to other dolls.

Actress Kirstie Alley emerged as a voice from this camp, asking on Twitter if the celebrations

“seriously” implied that “Barbie needs to be taken seriously.” She stood her ground as people



challenged her, reiterating the point that she does not “consider toys to be role models.”

“I prefer humans,” she said. “Apparently it is now politically incorrect to make wisecracks about

dolls now in America... hmmm and | thought they were just toys.”

She’s definitely not alone. Various news outlets fired off hot takes questioning Barbie’s influence
with such headlines as “Barbie is Past Saving” and “Did You Really Feel the Need to Identify With
Your Barbie?” Some argued that Mattel took too long to catch up to other doll makers that have

already made inclusiveness a selling point, and Barbie’s moment is over.

“Mattel is, literally, messing with the mold that made Barbie iconic in the first place. But that mold
is more out of touch than ever. Most American girls never looked like Barbie, it’s true, but it’s also
true that most American girls have never looked less like Barbie than they do right now,” Jessica

Goldstein wrote for Think Progress.

“The trouble with Barbie is that if you start taking away her unrealistic elements, she disappears

altogether,” Alexandra Petri wrote in the Washington Post.

“Barbie is either the iconic, unattainable figure, blonde and waiflike, with huge eyes, or she is —
what, exactly? Make her real, and she ceases to exist. She becomes a brand, a category heading,

like American Girl, Monster High, Bratz.”

Among the critics, no one seems to be objecting to the idea of curvy Barbie, a petite Barbie or an
Asian Barbie with distinct features from “original Barbie.” It’'s more that, as VH1’s Taylor Ferber put
it, “ can’t honestly say that the plastic toy | played with was something | ever wanted to look like in

real life. Primarily because Barbies aren’t real life.”

All of that is well and good, except that decades of research show that children do absorb
messages about body image and identity from toys and play, though studies also show that

different kids identify in different ways and that countervailing influences can minimize the impact.

As recently as 2006, a British study found that “girls exposed to Barbie reported lower body esteem
and greater desire for a thinner body shape” than those who had been given dolls reflecting larger

body types or no dolls at all.

“What people forget is all toys are educational to children, and girls learn what it means to be a girl
through the toys they have,” said University of Kentucky psychology professor Christia Spears

Brown, author of “Parenting Beyond Pink and Blue: How to Raise Kids Free of Gender.”



“I don’t think what Barbie looks like is a trivial issue,” she said.

Mattel has made changes in recent years to address criticism of Barbie’s unrealistic proportions
and ethnocentric image. Mattel introduced Entrepreneur Barbie in 2014 and expanded the number

of available skin tones, eye colors and hair styles available in June 2015.

Brown called the new line the “first legitimate change” by Mattel to make Barbie a more positive

role model for children.

It’s more than simply putting a lab coat on the same busty, cinch-waisted doll, or dipping her
skinny body in a darker hue. Not only do they come in different shapes and colors, but they have

distinct features — eyes, hair, noses — too.
“That’s the message kids need to see, that people come in a range of sizes.”

Now, if only the focus could shift away from her appearance, developmental psychologist Erica

Weisgram said.

“One of the things that’s always concerning about the Barbie brand in general is the focus on
appearance,” said Weisgram, who has examined the impact of gender labels and gender-typed toys

on children’s toy preferences.

“There ’s nothing wrong with being attractive, feminine, or girly, she said. But girls should

know those aren’t the only qualitie[ to aspire to,” Weisgram said.|
“We shouldn’t look to dolls as role m = id, “ hat when kids are playing,

they are enacting social roles. They are playing out what they might want to do in the future.”
I
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